Upravljanje prodajom – 5. cjelina
1. Što je trgovačka promocija
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

2. Navedi što ubrajamo u trgovačku promociju
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

3. Obrazloži trgovačke popuste.
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

4. Navedi načine kako možemo poticati kupnju

	Način poticanja
	Karakteristike 

	



	

	



	

	



	

	



	



5. U kooperativno oglašavanje ubrajamo: ____________________________________________, ________________
____________________________________________, __________________________________________________ i 
____________________________________________________________________ .

6. Objasni

	Vrsta
	Karakteristike

	Trgovačka natjecanja
	




	Trgovački poticaji
	




	Programi pomoći prodavačima
	




	Specijalni oblici unapređenja prodaje
	







7. Navedi što je sajam i nekoliko ciljeva koji se žele postići na sajmu
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

8. Zlatno pravilo sajma glasi ________________________________________________________________________
_________________________________________________________________________________________________
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