Upravljanje prodajom – 4. cjelina
1. [bookmark: _GoBack]Navedi elemente promocijskog spleta  
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

2. Definiraj unapređenje prodaje
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

3. Unapređenje prodaje usmjeravamo prema: __________________________ i ____________________________ .

4. Nadopuni tablicu:

	Prednosti unapređenja prodaje
	Nedostaci unapređenja prodaje

	










	



5. Ciljevi unapređenja prodaje usmjerenog potrošačima:
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________

6. Nadopuni tablicu

	Vrsta
	Karakteristika

	Kuponi
	





	Premije
	






	Povrat novca ili rabat
	






	Nagradne igre i nagradni natječaji
	






	Internet
	









7. Zašto je važno vrednovati unapređenje prodaje usmjereno potrošačima
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
_________________________________________________________________________________________________
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